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On June 7, 8, and 9, the Athabasca University campus was filled with the sights and sounds of 
Convocation 2007, and these photos offer a glimpse into this year’s celebrations 

CONVOCATION 2007 – PHOTO ALBUM 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



   

 

MKTG 420 – Advertising and Promotion 

Recently opened in May, Advertising and Promotion (MKTG 420) “emphasizes integrated marketing 
communication,” said course professor Chris Thorne, adding that the course focuses on the communication 
type “seen in direct marketing, promotions, and advertising.” 

For instance, Thorne explained, a product for sale at the store is a result of integrated marketing. For this 
product to be there, an extensive amount of public relations, sales, and promotions had to take place. This 
integrated marketing model, Thorne further explained, is a “key pillar to the concept of marketing,” and 
fuelled the decision at AU’s School of Business to create MKTG 420. 

“Without such a course,” he commented, “an important part of the discipline of marketing was missing from 
the [AU] curriculum.”  

MKTG 420 consists of six main units, with a total of 15 lessons. Each of the units, Thorne explained, covers 
each piece of advertising and promotion “in sequence, and then covers it as a whole as well.” This provides 
students with the “big picture,” as well as real-life illustrations.  

The first two units introduce students to the basics of the concept of integrated marketing communications 
and its importance in the world of marketing. These units also focus on how consumers “connect to 
integrated marketing,” and the models and strategies currently employed in the marketing field to 
maximize consumer interest.  

The next four units in MKTG 420 follow a “standard approach to marketing,” commented Chris Thorne. In 
Unit 3, students explore the decision-making stage associated with marketing, and delve into marketing 
strategies commonly used to promote products and services. Unit 4 focuses on how to “deliver the 
message,” or, in other words, how to attract consumer attention. Students explore the pros and cons of 
television and media advertising, as well as the effectiveness of print, Internet, and other advertising 
tactics. 

Through Unit 5, students learn about how, once products or services are advertised to the public, the 
integrated marketing model continues. Sales promotions are discussed, as well as further marketing and 
awareness strategies including public relations and media.  

Unit 6, the last unit in MKTG 420, shows students the final “control and monitor” step used in integrated 
marketing. Students learn how to determine the effectiveness of a marketing model, complete with 
evaluation skills. Implications of decisions, from both ethical and economic views, are discussed.  

MKTG 420 resources include an online component, as well as a CD-ROM and text that Thorne feels is an 
excellent resource for students not only during the course, but also as a handy reference in future marketing 
work. 

The assignments in MKTG 420, indicated Thorne, are designed to give students “real-life” experience with 
the world of marketing, complete with integration. Students will have the opportunity to look at existing 
companies and their associated marketing programs, evaluate these, and suggest improvements using the 



   
standard business approach. Chris Thorne indicated that this will be achieved through case-study work, 
individual research, and/or “living lab” experience, in which students actively look at “real” companies’ use 
of advertising and promotion to further their businesses. MKTG 420 assignments are approximately seven to 
ten pages long each.  

Course professor Chris Thorne has been teaching university-based marketing courses for the past ten years. 
Starting in 1998, he taught strategic marketing at York University in Toronto for six years. After this, he 
joined the faculty at the University of Bahrain in the Middle East and focused on teaching a wide variety of 
marketing aspects, including sales and promotion, for two-and-a-half years. He has also taught marketing 
research and communications courses at Conestoga College and Wilfred Laurier University. Currently, Chris 
is the vice-president of Maritz Canada’s technological telecom research group, and is also a course professor 
at Athabasca University and York University.  

For more information, visit the course syllabus at: 
http://www.athabascau.ca/html/syllabi/mktg/mktg420.htm 

  

 

CLICK ON THIS – How To Do Lonita Fraser  

In a big, wide world such as we've got for ourselves, you'd think we would never run out of things to do. 
Yet, sometimes, we are still bitten by the boredom bug, and need to find some way to fill our time. 

Turn An Etch-A-Sketch Into A Picture Frame - http://photojojo.com/content/diy/etch-a-sketch-picture-
frame/ 

Not only that, but they'll also help you turn your photographs into etch-a-sketchy masterpieces that look like 
you spent hours fiddling with the knobs. Some of these instructions might be a bit complex for the average 
soul, but anyone with a graphics program should be able to find a way to do this. 

Cardboard Castle - http://www.mrmcgroovys.com/castle.htm 

Tired of your current digs? Why not try out a do-it-yourself dream home like this? I don't know where I'm 
going to get eight refrigerator boxes, though . . . 

Crystal Gardens - http://www.chemistry.co.nz/growing_crystal_gardens.htm 

You don't need a chemistry kit to make your own crystals, but you will need to be careful with some of the 
ingredients. I remember growing crystals in the fridge in a jar filled with dye-tinted sugar water. 

Camera Toss: How To - http://cameratoss.blogspot.com/2005/10/camera-toss-mini-howto.html 

Looking for something new, and a little different, to augment your shutterbugness? Why not consider 
camera tossing? This site will show you how. 

Efficient Google Searches - http://www.dumblittleman.com/2007/06/20-tips-for-more-efficient-
google.html 

A little mundane after the previous links, perhaps, but absolutely useful for the web searcher in you. 

 



   
Cancer  

June 22 - July 23  

Cancer, the crab, is the fourth sign of the zodiac. Its 
element is water and it is a cardinal sign, which means it 
is a leader along with Aries, Libra, and Capricorn. 

Cancer is the sign of fertility. Cancerians have a need to 
nurture; it is part of who they are. They want to care for 
others. When visiting the home of a Cancerian you will be 
sure to be well fed. They may or may not have cooked the 
meal, as some are excellent cooks. Another aspect of Cancer’s need to nurture is to 
make sure that their family and friends are emotionally content. They will do 
whatever they feel is necessary to help others achieve this balance.  

Cancer’s ruling planet is the moon. Like the phases of the moon, Cancerians 
experience many changeable moods. You may first encounter Cancer in a jolly mood 
laughing their contagious belly laugh, or you may find them in a somewhat gloomy, 
melancholy mood. Or you may have the unfortunate luck to encounter them on a 
crabby day and they may bite your head off for something you perceive as minor.  

Cancerians are extremely sensitive. When you witness a Cancerian’s tears, you will 
have no doubt that their pain is genuine and from deep within. They don’t cry for 
effect, they cry because their essence has been injured. Sometimes a look or harsh 
word from a loved one or friend can cause Cancers to retreat into their protective 
shell. They will stay safely hidden until they have nurtured themselves back to 
emotional equilibrium.  

Cancer men make wonderful fathers and Cancer women devote their lives to their 
children. They love their home and it is usually filled with family photos and 
mementos. Their home may be cluttered, but it will always be warm and cozy. 
Cancers tend to be tight with their money. Even as children they find it difficult to 
part with their pennies.  

Cancers love animals, flowers, working in their garden, and doing anything to make 
their surroundings more appealing. They make excellent employees and are 
frequently the last ones to leave the office.  

Physically, Cancers often have round faces, with soft clear skin, resembling the man 
in the moon. However, you may also find some Cancerians whose brows are knit 
together, giving them the perpetual frown of the crab. Cancerians often struggle 
with their weight as they enjoy food and often use food to fill an emotional void in 
their life. Cancers have difficulty speaking in front of groups because they are 
painfully shy and secretive. However, they are often excellent writers and able to 
express with their pen what they can’t verbalize. The Cancerian’s life journey should 
be to lead in a sensitive, thoughtful, and deliberate manner.  

Positive qualities: tenderness, sensitivity, tenacity, imagination, caring 

Negative qualities: stinginess, irritability, melancholy, possessiveness, moodiness 

Famous Cancerians: Dan Aykroyd, Tom Hanks, Anjelica Huston, Camilla Parker 
Bowles, Pamela Anderson, Courtney Love, Harrison Ford 



   
Are We Alone? 

From a base in the desert, glowing with industrial light, scientists shoot a 
probe into outer space with tokens of greeting from the human race. 
There are pages of sheet music, some recordings of Mozart and Louis 
Armstrong, some classic black-and-white films. There are photographs of 
the Taj Mahal and ancient pagan stones on a hillside, a child’s drawing of a 
cat, a diagrammatic fragment of the human genome.  

A thousand miles away, unable to sleep, an old man sifts through a 
shoebox of photographs. He picks up and discards faded colour 
photographs of hot dogs being eaten in front of roller coasters, picnics in 
national parks. There is a picture of a two-month-old baby—now a tax 
lawyer living on the other side of the continent, with a closet full of power 
ties and a personal trainer, and no time for long distance 3 a.m. phone 
calls—holding up a magic lantern night light. A woman in her thirties with 
blond hair, and a radiant smile, and no sign of cancer at the time the 

picture was taken, is wearing a Montreal Expos baseball cap turned backwards. 

At the base in the desert, satellite dishes move their immense heads back and forth like spectators at an 
apocalyptic tennis match. They scan the random universe for patterns, for signs, for possibilities of contact. 
On a nearby hillside, a group of true believers gather with battery-operated lanterns and huddle beneath 
blankets and sing folk songs, and wait for contact.   

With hours still to wait before dawn light breaks, and nothing but weird and evil television shows to drive 
away the shadows, the old man puts a jacket on over the top of his pyjamas and pulls his car out of the 
driveway. He drives along the coast road, smoking on the grass and watching the luminous blond preschool 
boy on the swing set, cutting great arcs through the air, pretending to be an astronaut launched into space.  

The old man sits in his car, and listens to the creaking of rusting chains as phantom children swing back and 
forth, brought to life by the early morning wind. Looking up, he sees the desert-launched probe slide across 
the sky like a raindrop across a windshield. He briefly wonders whether it might have been a UFO or a 
shooting star. Too old to make a wish, he simply pushes in the cigarette lighter and heads back to his unlit 
home. 

 

  

 

 

 

 

 

 

 

 



   
MUSIC TO EAT LUNCH TO Mandy Gardner 

Summer Concert Lineup 

It’s that time of the year when most of us look forward to getting 
outside, browning our pale winter skin, and seeing some shows—and I 
for one am very happy to be back in Alberta for this special season 
after years of absence! 

There are some great concerts coming up in our region in the next two 
months, so if you haven’t hooked yourself up with tickets yet, you’re 
going to want to get in line before it’s too late. If you’re not sure 
which concerts to throw your pennies at, here is a little compilation of 
the dates I think you should be seriously considering: 

June 29 – The White Stripes 

Undoubtedly this will be impossible to grab tickets for unless you plan a Detroit Rock City-esque attack on 
Calgary on the night of the concert, but for those of you who are really into this band, you went and bought 
tickets the second you heard about the tour. Jack and Meg White are back after announcing an 
indeterminate hiatus while Jack recorded with the Raconteurs; after the release of Icky Thump with the 
White Stripes this February, however, this is gonna be a show not to be missed. Apparently the anniversary 
show in Glace Bay, Nova Scotia, sold out in a mere 12 minutes.   

July 5 - Vans Warped Tour 

After some initial confusion about the Alberta location for Warped, it looks like we’re doing it up in Calgary 
after all (probably because everyone, including myself, whined to no end that we’d have to drive to 
Edmonton and break years of tradition). Who’s on stage this year? While I’ve already revealed the 
heartbreaking news that Anti-Flag and NOFX are not on the bill, we do have Bad Religion and Pennywise as 
our headliners and a few decent subliners to add into the mix, like Red Jumpsuit Apparatus, Killswitch 
Engage, and New Found Glory.   

July 18 and 19 – Rise Against 

Now here’s what I’m really looking forward to, and if you want to see them live you better have your tickets 
already! Ticketmaster has sold out for both the Calgary dates and the Edmonton show, so while you might 
be able to grab some seriously expensive tickets from an online scalper, chances are you just aren’t going. 
The boys are back in Canada for a few dates after only recently finishing up their nationwide tour with Anti-
Flag and Moneen, so we’re incredibly lucky to have them back so soon. 

July 26 – Nickelback 

For all you fiercely proud Albertan rockers, Nickelback is home and playing in Calgary with Puddle of Mudd, 
State of Shock, and Daughtry. They aren’t really for me but I know so many of you wouldn’t miss it for 
anything. For that old-school rock vibe that’s inescapable in every car or pickup throughout the province, 
this is one of those homegrown events you really ought not to miss.   

Get onto Ticketmaster, hound those scalpers, do what you’ve gotta do, but don’t waste the summer! I’ll be 
chiming in with my thoughts and hopefully some non-blurry pics of the Warped Tour and Rise Against so 
maybe I’ll see some of you there. Have a blast! 



   
Sticks and Stones 

A recent Edmonton Journal Sunday Telescope featured a compilation of insults 
spotted on the Internet and submitted by a reader. According to the intro, “a 
carefully crafted, clever insult is becoming a forgotten art.” When I think about 
the not-so-recent public peeing match between Rosie O’Donnell and Donald 
Trump I’d have to say I agree. 

She said: “Left the first wife, had an affair, left the second wife, had an affair, 
had kids both times. But he's the moral compass for 20-year-olds in America. 
Donald, sit and spin, my friend.” 

He said: “Rosie’s a loser. A real loser. I look forward to taking lots of money from 
my nice, fat little Rosie.” 

She called him “a snake oil salesman.” He said she’s “a woman out of control.”  

Contrast that with this exchange between Winston Churchill and George Bernard 
Shaw. 

Shaw: “I enclose two tickets to the first night of my new play. Bring a friend . . . 
if you have one.” 

Churchill responded: “Cannot possibly attend first night; will attend second, if 
there is one.” 

In another example of a famous exchange, we see William Faulkner and Ernest 
Hemingway trading barbs. “He has never been known to use a word that might 
send a reader to the dictionary,” claimed Faulkner of Hemingway. 

Hemingway responded with, “Poor Faulkner. Does he really think big emotions come from big words?”  

There was one that brought a smirk to my face because I can see myself thinking it but not being clever (or 
ballsy) enough to say it: Groucho Marx saying “I’ve had a perfectly wonderful evening. But this wasn’t it.” I 
wish I knew the context for Marx’s remark. 

I also loved the wit of Mark Twain—“I didn’t attend the funeral, but I sent a nice letter saying I approved of 
it”—though I could never imagine actually feeling that way about anyone. Well, maybe bin Laden.  

Remember when our parents said “If you can’t say anything nice, don’t say anything at all”? That was likely 
some feeble attempt to stem sibling name calling. But it’s also one tongue-biting, ulcer-inducing life lesson. 
Insulting anyone in whatever way at whatever time in history really shouldn’t be admirable. But I do love 
the power of words—well-chosen, succinct, double entendres, clever, clarifying. So much better to search 
for just the right words rather than settle for the default “f#$k” for every occasion. So much better to 
attack the actions, not the person. So much more civilized to ridicule pomposity.  

There’s nothing worse than having a battle of wits with an unarmed man. For an exchange to be truly 
remarkable the parties need to be intellectual equals with a playful, competitive streak and a genuine lack 
of malice. Anything less is just laziness. Anything more is bordering on hateful. 

Have a safe outlet for expressing rage that doesn’t hurt anyone, including yourself. Try some witty insults if 
you dare. Admire the clever comeback. With the right attitude it’s all good, from where I sit. 
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