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EDITORIAL

Sandra Livingston

The Next Big Thing
Fads and fashions come and go. From multi-hued mohawks to zoot
suits to Elizabethan ruffled collars, every era has its peculiarities
(remember the Pet Rock?)
And after watching the styles and crazes of the past four decades rise
and fall, I’ve figured out what the next big thing is: nothing.
Not that people will be running about naked. Heaven forbid; if that
were the case, sales of fast food would plummet faster than the Hindenburg.
No, the “nothing” in question is the use of people’s bodies as a canvas for piercings, tattoos, and what have
you. Cartoon Tazmanian devils on shoulders, spider webs on necks, those ubiquitous sun-like symbols that
pop out at you whenever young ladies in stores or restaurants bend over to pick something up and reveal
their lower backs. (Lately, the trend seems more invasive than Triffids.)
It’s true that humans have been painting and piercing their bodies for, well, ever. But if you skip back up to
paragraph one, it bears repeating: fashions and trends rise, suffer from overkill, and then fade out. And
phase two is exactly where today’s vogue for tattoos and piercings is at.
Like everything else, it’s cyclical. Today’s youth (say, anybody between about 18 and 25) are setting the
trend, splashing tattoos on themselves with abandon. Nick Janna, an employee at Planet Ink in Ottawa, has
seen firsthand how “TV shows such as Miami Ink have made tattoos more popular and mainstream than
ever.” In a recent interview with CBC, he noted that “It is becoming more socially acceptable. Ten years
ago these are things we were praying for. It's good for business.”
But faster than you can say cellulite and wrinkle cream, today’s youth will be tomorrow’s parents—and their
kids, like every generation before them, will want to be different from their folks. What better way to
rebel, to make a statement about what your generation stands for, than to look different from the one
before?
When those 30-, 40-, and 50-something moms and dads are sporting giant stars on their backs and carrying
the ghostly telltale eyebrow scars of piercings past, their kids will be doing the opposite. There will be a
definite cachet in being unmarked, in having skin untouched by the tattoo artist’s needle.
It will be a measure of hip to display ears, eyebrows, and tongues still in their natural state. Movie stars, itgirls, and the teenagers that emulate them will desire bodies that are all-natural, unaltered pallets. Even if
a midlife crisis prompts someone to have their tattoos removed in an effort to seem part of the younger
crowd, their skin can never be completely returned to its pre-altered state. The whole point of the next big
trend will be to never have altered one’s skin in the first place.
It’s not that there’s anything wrong with tattoos or piercings. But the trend today seems to be to adorn
oneself with more large, conspicuous ink work than a South Seas sailor, and, since history tends to repeat
itself with unerring regularity, it only stands to reason that the pendulum will once again swing the other
way.
When it does, one of the most obvious ways for the next wave of trendsetters to set themselves apart from
what went before is to do—well, nothing. Trust me; it’s the next big thing.

HEALTH CONSCIOUSNESS

Rob Fursiewicz

Apply Bamboozlement Directly to The Forehead!
You've seen the commercials, starting with the now-classic “HeadOn,
apply directly to the forehead!” obnoxiousness. A more recent
incarnation—“I hate your commercials, but your product is amazing!”—is a
similarly crass, low-budget mess in which some schlub rants about the
lameness of the very commercial you're subjected to (“Wow, I can't stand
this commercial either,” you tell yourself), while simultaneously raving
about a magical stick of wax. (“Wow, maybe this product really is
amazing,” you think, convinced by the everyday-Joe quality of the quasiactors vouching for the product's efficacy.)
Hopefully you haven't bought into this scheme, but many people likely
have by now, since the commercial is very visible and the product lines
pharmacy aisles in Canada and the United States. You've seen the commercial, and now you see the tubes of
apparent medi-miracles on your trusted pharmacist's shelf—so how could it not be legitimate?
To start with, Florida-based Miralus Healthcare's HeadOn is essentially a tube of overpriced lip balm, and
the so-called medical ingredients are contained in quantities of just a few ppm (parts per million). The
product is based on “homeopathic” principles, which gives the manufacturer some sort of excuse for selling
you a stick of wax. HeadOn's stated active ingredients1 include white bryony and potassium dichromate, with
different formulations containing minuscule amounts of these or other “homeopathic” ingredients.
The ads use blunt force and repetition to drill the product into your head. This gimmick is needed since
there is no medical evidence backing up Miralus' claims.2 The cooling sensation it can provide on the
forehead, due to menthol, seems to inspire positive reactions from some—but the actual headache or
migraine relief some may feel is only a placebo effect at best. One writer describes using it, maintaining
that, “When stricken with a headache, shortly afterward, I found the product entirely useless.”3
The vice president of sales and marketing for Miralus has stated that HeadOn works by “stimulating your
body to overcome a headache or migraine” instead of masking symptoms “like conventional headache
medicines.”4 Truly the words of a marketing wizard with nothing solid to stand on. If stimulating your body
was enough to overcome a migraine, vigorous exercise or cocaine would be surefire migraine remedies.
However, this isn't known to be the case.
Amazingly, an ABC News report asking Miralis how HeadOn worked got a response saying that “the proof is in
Head On's sales.”5 In less than one year, more than six million tubes were sold.5
So it works because people buy it—talk about circular reasoning! Surely its sales are not because of the
incredible market penetration, intense hype, and clever marketing campaign.
Nonetheless, the marketers are geniuses in at least one respect: Seth Stevensen of Slate theorizes that
“These ads give viewers headaches, thus spurring demand.”6
One pharmacist believes that OTC (over-the-counter) manufacturers “can sell whatever they want, and
imply its intended use, without using things like science or reason to back up their claims. What's even
worse, we sell [HeadOn at our pharmacy], which implies that the licensed professionals behind the counter
tacitly approve of their use. Make no mistake, I will always lead the consumer away from these types of
products at my counter. Unfortunately, they don't always ring their items up at the pharmacy counter.”7

Pharmaceutically speaking, rubbing something on one's forehead would not ease pain in the brain. It seems
to make intuitive sense—pain in the forehead, therefore medicine on the forehead!—but what about
protective barriers, such as the skull? Unless HeadOn absorbs from the forehead skin into the blood, it
wouldn't enter the brain. If it did absorb into the bloodstream, it could be rubbed anywhere, not just the
forehead. The marketer is preying on those unable to make a proper distinction between a genuine medical
product and a stick of wax.
Pharmaceutical companies, as criticized and hated as they are by
some segments of society, actually have dual goals of making money
and helping society. The makers and marketers of HeadOn and its
related wax-sticks have created this product solely as a moneymaking enterprise—in my view, there is no benefit to anyone but
Miralis and the stores and pharmacies selling it. Society loses, as the
least-informed spend their income on a sham.
On HeadOn's website, Miralis maintains that HeadOn “is one of the
safest medications available on the market today.”1
Indeed. Logically speaking, a drug that is 6 or 12 parts per million of
its active ingredient won't cause any damage. Conversely, it won't
provide any benefit, either. The ingredient content is negligible,
leaving purchasers with a menthol-infused wax.

“Everybody knows about the risks
and dangers of tobacco—but not
everyone is knowledgeable about
the efficacy, science, or truth
behind these OTC ‘health’
products.”

Miralus also makes ActivOn (an ache and pain reliever) and FirstOn
(an anti-itch ointment), among others. Expect more variations of the wax roll-on in the next few years, as
long as OTC regulations remain lax. The marketing platform revolves around fooling the consumer based on
promises and premises bordering on falsity and getting the product into drug and grocery stores to
manufacture credibility. The only limit to the influx of profit is, how many variations can be dreamed up?
How creative are the marketers involved?
On that note, here are a few new product line suggestions for the marketers and producers of this fine
stable of “medications” . . .
InsulOn: the roll-on wax-stick treatment for diabetes, the formerly incurable condition! Rub wherever and
whenever you inject insulin, and InsulOn will heal your pancreatic failings—homeopathically, “through the
nerves”—in 4 to 6 years! “I hate your commercials and this crap clearly isn't the long-lost cure for diabetes,
but I love your product!”
DeadOn: apply to the hands before hunting, to steady nerves in order to maximize gun-toting accuracy. The
makers of DeadOn guarantee that, with use of the product, your hunting skills will be no worse than “DeadEye Dick” Cheney's. For added benefit, apply directly to the rifle!
HardOn: no explanation needed. Will be sold as a cheap roll-on alternative to Viagra/Cialis/Levitra, but
instead of actually working, will be marketed based on its homeopathic one part-per-million content of one
of many alleged aphrodisiacs. Maybe chocolate? Or tiger penis?
HairOn: baldness is a bazillion-dollar industry with countless devotees dedicated to finding a solution, so
people will buy no matter what the proven effectiveness. Active ingredient? Who cares; just throw in
something that sounds like it might, in the words of Miralis' Marketing VP, “stimulate your body to
overcome” lack of hair! Apply directly to the bald spot!

Clearly, a major issue here is pharmacies stocking this hocus-pocus gimmickry on their shelves. Selling it in
pharmacies lends it an air of credibility, with the pharmacist giving it their apparent endorsement. The
debate about selling cigarettes in pharmacies should also be applied to selling deceptively marketed,
useless items like HeadOn. Is it ethical for a pharmacy to sell? Pharmacies across Canada have mostly
stopped selling tobacco, either by regulation (in many provinces) or conscious individual pharmacy
decisions. Knowingly selling useless products to unsuspecting customers in a pharmacy is more unethical
than a pharmacy selling tobacco products—because any pharmacist worth his or her weight in Vicodin will
know that HeadOn isn’t worth the wax it’s presented in, while a potential purchaser may not.
Everybody knows about the risks and dangers of tobacco—but not everyone is knowledgeable about the
efficacy, science, or truth behind these OTC “health” products. Seeing them in a health-care establishment,
after seeing the ads, will fool people into thinking these products are legitimate. It's time for pharmacies to
stop participating in the bamboozlement of customers trusting these health providers to put their health
and well-being first. If governments don't do anything about this deceptive marketing, health professionals
enjoying the public's trust should take the first step and say no to any health product they know to be
useless.
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Speak Up
Increasingly I'm being asked to say grace at functions—the company Christmas
party, family dinners. Prayers are like any other writing. To be effective they
need to be relevant, appropriate for the occasion, and aimed at the specific
audience. The words need to connect on an emotional level and be free of
hypocrisy. In other words, it takes some thought, some skill, and some courage to
agree to this request.
There are resources to help a person prepare for such a request. I've got a couple
of generic ones I've lifted from other people at other occasions that are nice, fallback kinds of prayers. I've got books of prayers written by other people for
specific situations, like illness. When I needed to come up with grace for dinner at
my aunt's a couple of years ago I knew I wanted to include events that had
captivated the world. I'll include the text here to reassure you that anyone can do
this—no, should do it—if given the opportunity.
“Dear Lord,
With the entire world in mourning over the tsunami and other disasters or
celebrating the fight for basic freedoms like democracy in Ukraine, we ask for
Your help in putting our own, often petty, concerns in perspective.
Help open our eyes, hearts, and wallets to all those suffering—whether down the
block or around the world.
We thank you for our lives, our health, our loved ones, our freedoms, our
prosperity. We ask You to continue blessing us even when we've done nothing to
deserve it other than being born in a safe, prosperous country to loving parents.
Remember those who couldn't be here and bless them too.
Finally, we give thanks for the chance to be together to share a lovely meal and each other's company.
Amen.”
It's far better if you have time to think about the situation and your core message but unfortunately
sometimes we just need to wing it.
If you're asked to say grace at the last minute try to take a moment or two in private to gather your
thoughts and maybe jot down a few key words. Far better to refer to a piece of paper than ramble on in an
embarrassed or incoherent way.
Without prep time we're more likely to forget some key point or person. Clutching that piece of paper, even
if you never look at it, instils a sense of confidence and prevents the dreaded blank mind.
Saying grace or offering a toast at a wedding or other such small talks can lead to the increased selfconfidence required for longer speeches or presentations at work. Apparently, people fear public speaking
more than death, so the line goes people are more comfortable in the casket than giving the eulogy. To
speak confidently is a joy and a gift both to the speaker and the audience, from where I sit.

T he
Chronicles
of
Cruiscin
Lan
by
Wanda
Waterman
St. Louis

What We Choose To Believe
Love is a pop song. It’s sentimental and radio friendly. It’s smooth and
slick and bright and shiny. That’s what some people believe.
In truth, though, it’s a graveyard song, a drunken chant, a rising wail. It’s
a Transylvanian dirge played on out-of-tune cellos. It’s a country and
western song about train wrecks and widows’ weeds. It’s the sound of a
violin playing a lullaby for banshees somewhere deep down inside the shaft
of an abandoned silver mine.
We walk through life with the steady gaze, the reassuring smile. These
composed faces we present to the world are the outward reflections of our
inner lives. That’s what some people would have you believe.
The truth is, they are masks we’ve stitched together from scraps of
material. We’ve stayed up long into the night, stitching together
fragments, shaping and melting wax. Take away these masks, and you’ll
see us for what we really are. You’ll see the shadow and the bone, the hair all matted with blood. You’ll
smell the rotten breath, the stink of fear and decay. You’ll see the wild, frightened eyes; the curved teeth,
yellow and sharp. You’ll see the brutal fairy tales of our lives engraved in scar-tissue runes.
The place where we live is quiet suburb with green lawns and neatly trimmed hedges. There are bungalows
with satellite dishes. There are flowerbeds and shopping malls, office buildings and gated communities. On
Saturdays everyone goes shopping; on Sundays it’s off to church. This is what some people choose to
believe.
In truth, though, it’s a dying city, a haunted city. It’s a city that knows a thing or two about the sea, like
Venice. Or Atlantis. There are ghostly lights floating just beneath the surface of the cold black water. There
is the constant threat of flooding. Every time the moon is full, the ocean reclaims the buildings and roads. It
rises up to the ceilings of the libraries and museums, the concert halls and discos. Ancient mummies and
bloated bodies in fashionable clothing are floating down the twisting narrow streets.
The nighttime is just the absence of light. That is what some people need to believe. You lie in bed at night
and tell yourself there is nothing there that was not there before you turned out the light. You have no
secrets to hide. You ignore what you know to be true. You disregard the strangeness of your dreams.

Resisting Fear
It’s a sunny afternoon in early July, and I’m lying on my back in the
tall grass of a neighbourhood park while my 10-year-old daughter
climbs a tree. I’m starting to drift off when I hear her calling me,
asking me to look up. I know that she wants me to try and find her
hidden amongst the pine needles. I open my eyes and start scanning
the branches.
I can’t see any sign of her. Then, a movement up near the very
topmost branches catches my eye, and my heart skips a couple of
beats. She’s perched up there, maybe 70 feet or a little more above
the ground. From this distance it’s difficult to be sure, but it seems
like she has a grin as wide as the Cheshire cat’s. Then I hear her
laughing at my drop-jawed surprise.
Every parental instinct I have is screaming inside of me to yell at her
at the top of my lungs. I don’t, partly because the last thing I want to
do is spook her right now. But there’s also another reason. The other
reason is that I happen to know she is as agile as a squirrel when she’s
climbing. And because I consider it a sacred part of my duty as a mother to stop myself from letting my
fears become hers.
It is so common to go through life filled with fear. Most of us are afraid of so many things: heights, public
speaking, being in a relationship, not being in a relationship, death, life. I know people who would never
dream of swimming in the ocean, for fear of sharks and other lurking aquatic life, or because they are
concerned about contracting some terrible disease from the “filthy” water. I know others who have never
been camping because they are afraid of dirt, spiders, and grizzly bears. The funny thing is, these same
people would think nothing of strapping themselves and their children into cars and hurtling along city
streets and highways. I have never known a single person who has been seriously injured whilst swimming in
the sea or sleeping in the woods, but every day there are grim reports of automobile fatalities.
Perhaps the problem is not the fact that we are filled with fear, but that we are afraid of the most
ridiculous things. We run screaming from a mouse, but think nothing of the deadly chemicals hidden away in
our hot dogs and fireproofed wall-to-wall carpeting.
Overall, though, I don’t think fear is a very useful adaptive reaction to any sort of danger. It tends to cloud
our perceptions, dull our creativity, and rob us of the initiative to protect ourselves. Again and again, we
warn our children to be careful on the swings, to never talk to strangers, and to stay right where we can see
them. All we succeed in doing is ramping up their anxiety levels, and stealing away their ability to evaluate
situations on their own merits.
It is for these reasons that, when my daughter Jessie climbs quickly and easily from the tree and runs across
the grass to me, I let my heart rate return to normal and remind myself that a big part of loving your
children is learning how to have faith in them, how to sit back and watch them take flight without
constantly reminding them of the hardness of the ground beneath them.

AUSU THIS MONTH
Coalition for Student Loan Fairness
AUSU is currently investigating the Coalition for Student Loan Fairness
(CSLF) to determine if participation with this group would be
advantageous to our members. The group, a grassroots movement of
student loan borrowers from across Canada, supports fairness in the loans
repayment process.
The CSLF notes that Canadian students are charged a rate of 2.5 to 4.5%
above prime for loan repayment, resulting in interest charges that can
amount to as much as 33% of the loan principal over the lifetime of the
loan. Borrowers who utilize interest relief during low-income periods may
pay considerably more. Given that student loans are offered as a public
service and incentive to learning, the high profitability of these loans is of concern to AUSU.
CSLF also notes that students over the age of 30 are not included in government surveys of student loan
experiences. This is of particular concern to AUSU as the majority of our membership is 30 years of age or
older and we know from our experiences with our members that the current loans program does not
adequately serve these members, nor does it serve members who wish to work to support themselves while
studying part-time.
CSLF also asks that the government provide an Ombuds office to handle student loan complaints—a change
that would help address many of the problems we hear about regarding lost forms, incorrect instructions,
and confusing requirements. Additionally, CSLF supports providing for consolidation of multiple student
loans into a single loan with a single payment, a change that many students have asked for.
Members are encouraged to check out the CSLF website at http://www.studentloanfairness.ca/index.php

AUSU Frappr—Show Us Where You Are
On June 20 AUSU launched a Frappr member map on the front page of AUSU.org. Just three days later,
nearly 140 members have added their dot to our map, and a "picture" of the dispersion of our website
visitors is taking shape. We're thrilled to see so many of you leaving your little mark on our site, and we love
all the great pictures and shoutouts people have uploaded. Members who have left anonymous pins are
encouraged to add their name (or alias, if you are shy) so we know you are all different people! If you
haven't added your mark, drop by www.ausu.org—and don't forget to read the posting information if you are
new to Frappr.

Mandy Gardner

At Home: Diesel spill in B.C.
Burrard Clean has been contracted to clean up a diesel spill
off the northern coast of Vancouver after a barge crashed
August 20 and lost a diesel truck in the sea.
Booms have been deployed in the area surrounding the spill to
prevent the diesel fuel from spreading out to the northern
beach of Vancouver Island, and emergency crews believe that
relatively little short-term damage will be done since diesel
dissipates and evaporates more quickly than other fuels. No
residue has been found on the beach as yet and there have
been no reports of seabirds in need of cleanup.
Despite this, experts believe that the long-term damage done
by the spill may have an impact for the next several years.
The issues come primarily with shellfish, all of which will be
filtering the diesel-laden water and therefore spreading it to
whatever higher life forms consume them. In this way the
diesel spill could be retained in the marine ecosystem for
years to come.1
For now, the only negative effects of the contained spill have been reports of birds on shore engaging in
more preening than usual—a normal sign of oil or fuel contamination. The spill has penetrated Robson Bight,
an ecological reserve where 50 or so orcas have reportedly been seen travelling through the diesel. Local
experts say that so far the whales do not seem to have been affected by the mess.
Burrard Clean says that the next step in the cleanup is to comb the beach itself to ascertain whether initial
reports have been accurate.
1

CTV News, 2007. “Diesel slick from B.C. barge accident disappearing.” Retrieved August 22, 2007, from
http://www.ctv.ca/servlet/ArticleNews/story/CTVNews/20070822/barge_spill_070822/20070822?hub=Canada

In Foreign News: Britain denies entry visas to Palestinian soccer team
New entry visa rules in Great Britain have stopped a Palestinian under-19 soccer team from travelling to
England to compete with several local teams, an event organised by Rod Cox in the U.K. Cox is in charge of
arranging travel and exchanges between British and Palestinian teams and he is decidedly frustrated at the
red tape the young team has faced in coming to his country to compete, something every other team in the
world gets to do.1
Unexpectedly for the Palestinian team, U.K. entry visas will no longer be granted to residents of Gaza
without a drawn-out process involving fingerprinting and official photographs. Given the steps necessary to
gain a U.K. visa and the timeframe that has been estimated, it remains to be seen whether or not the team

will gain entry in time to play their scheduled matches. The team was preparing not only to play games
against English teams but also to receive official soccer training and participate in fitness assessments.
According to The Independent, visas aren’t the only thing stopping the under-19s from participating in
several soccer games and valuable British training events. Simply finding a route out of Gaza to board a
flight has taken its toll as well. With the southern route through Rafah sealed off by the Israelis, the team
has been forced to journey north through Erez, where many Palestinians have failed to make it through.
Similar circumstances have stood in the way of senior Palestinian soccer teams as well; when only five
members of the World Cup team were allowed into Bahrain three years ago the only solution was for
management to recruit players of Arab descent from places like Egypt, Kuwait, and the United States.
Organisers have yet to give up on the journey, and Cox has said that “on both the British and Palestinian
sides there's a determination that if human endeavour alone can make it happen, then it will.” 2
1
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SPOTLIGHT ON . . .
The Juno Beach Centre, Normandy, France
In 1944, the beaches of Normandy saw the landing of
thousands of soldiers during the Allied war effort.
Today, those same beaches are the site of the Juno Beach
Centre, “a place of commemoration and discovery dedicated
to the Canadians who fought in the Second World War.”
The Centre was inaugurated on June 6, 2003. Permanent and
temporary exhibits allow visitors to explore Canada’s role in World War II, both at home and on distant
fronts. Guides take visitors (from veterans to school groups) on tours of Juno Beach, sharing stories of the
historic site.
Along with honouring the bravery and sacrifice of those Canadian soldiers more than 60 years ago, the
Centre gives young Canadians today the opportunity to represent this country as well—this time, in the role
of guides.
Not only do they have the opportunity to learn more about their own country’s history, they also get the
chance—perhaps a once in a lifetime chance—to visit France! If you’re interested in applying to work as a
guide at the Centre (opportunities are from three months up to one year), their website has all the
information you’ll need.
Whether as a visitor or a guide, the Juno Beach Centre offers an up-close look at a fascinating part of
Canadian history—a history well worth discovering.

CLICK ON THIS – 100 Words

Lonita Fraser

It's a good, round, solid number that can mean nothing, or everything. See for yourself.
10x10 - http://www.tenbyten.org/
“10x10™ ('ten by ten') is an interactive exploration of the words and pictures that define the time. The
result is an often moving, sometimes shocking, occasionally frivolous, but always fitting snapshot of our
world. Every hour, 10x10 collects the 100 words and pictures that matter most on a global scale, and
presents them as a single image, taken to encapsulate that moment in time. Over the course of days,
months, and years, 10x10 leaves a trail of these hourly statements which, stitched together side by side,
form a continuous patchwork tapestry of human life.”
100 Words Every High School Graduate Should Know http://www.houghtonmifflinbooks.com/booksellers/press_release/100words/
“Paradigm” is on the list, unsurprisingly; but is someone going to give us a coaching lesson on how to
correctly pronounce it?
100 Most Often Misspelled Words in English - http://www.yourdictionary.com/library/misspelled.html
That should be “frequently,” but who am I to argue?
100 Words You Should Know to Pass an Advanced Vocabulary Exam - http://www.worldenglish.org/improve_vocabulary.htm
This list is from the perspective of those whose native tongue isn't English, but I know from experience that
some of those words would be lost on even native speakers.
The Top 100 - http://www.wordspy.com/topwords.asp
This list shows the top 100 Word Spy words (as measured by page views) from the past seven days. Warning:
This site may contain offensive or delicate material. Please view it at your discretion.
100 Words Almost Everyone Confuses - http://www.bitchslapp.com/viewtopic.php?t=313
I had a friend who used to interchange “idea” and “ideal” all the time. It drove me nutty.
100 Words for the Internet - http://www.breizh.net/saozneg/mahtmls.php
. . . in English, French, and Breton.
100 Words to Make You Sound Smart - http://www.listsofbests.com/list/37270
After viewing the list . . . I am the epitome of a bona fide baroque hedonist, bent on heresy and mercenary
minimalism. How smart do I sound now?
100 Coloured Glass Focus Stones - http://www.beachdecor.net/beach_decors/colored-glass-focus-stonesover-100-words-sold-individually-p-1831.html
I can't think of what I'd do with them, but boy do I want them!
100 Words - http://www.100words.com
100 words every day: no more, no less. I've actually been participating in this project for many years, but let
it lapse. I think I'm going to get right back into it. Join me there; it's a great writing exercise!

EDUCATION NEWS
NDP Calls For Student Loans Ombudsperson
In an August 20 news release, the NDP has stated something that studentloan recipients have known for a long time: the system is broken and
desperately needs to be fixed.
Specifically, Denise Savoie, the NDP Postsecondary Education Advocate, is
calling for “an advocate to deal with the flawed and rigid student loan
system.”
This release supports efforts that have been underway for some time by the Coalition for Student Loan
Fairness (CSLF), a collective of student loan borrowers and their supporters from across Canada. As part of
an eight-point plan to reform the “unresponsive and antiquated student loan system,” the CSLF is also
advocating the creation of a student loan ombudsperson office.
As Savoie says, the problem is that “Instead of helping students find ways to repay their loans and begin
contributing to society, this error-prone system throws borrowers into a spin cycle with no way out. And
instead of providing a reasonable mechanism to resolve students’ problems, this Conservative government is
contracting out to private collection pit bulls whose only incentive is profit.”
While the United States has had an ombudsman for Federal Student Aid since 1998, Canada lags far behind
in establishing an effective student loan system—a reality that’s backed up by the National Student Loan
Service Centre’s (NSLSC) own data. A 2007 client satisfaction survey they conducted revealed that a mere
one-third of students who encountered problems with the system were satisfied with the way their problems
were handled; not a great track record by any account.
The NDP first requested the creation of a student loan ombudsperson in May, in part as a result of an
Auditor General’s report. It revealed that not only has Canada Student Loans been rated poorly for their
ability to resolve problems to the satisfaction of all parties, but that the federal government is not ensuring
that the private collection agencies it hires are following proper collection guidelines.
The NDP’s request—as well as the efforts of student organizations such as CSLF—is supported by an
overwhelming majority of Canadians. The results of a national Decima poll commissioned by CSLF show that
support for the creation of a federal student loans ombudsperson is as high as 86% in Atlantic Canada, 76% in
Ontario, and 74% in B.C.
Savoie is also requesting that a current review of Canada’s student loan system “be opened to wider public
input, and expanded to address the multiple flaws that leave so many students behind.”
If the NDP’s request becomes reality, it will come as welcome relief to thousands of students at the mercy
of a system that, as Savoie says, is “too inflexible to rectify its own errors and penalizes students unfairly.”
For more information on this issue, contact Ed Gillis, Office of Denise Savoie, at (613) 947-4424. You can
also
find
resources
about
student
loan
issues
at
the
CSLF
website
at
http://www.studentloanfairness.ca/index.php
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